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ENGLISH VERSION

Discuss the functional areas of marketing
communication.

Discuss the brand decision making process.
OR
Discuss in detail the agency evaluation.
Explain how to maintain brand relationship with

customers ?

Explain the concept of "Brand Equity"

State the strategic brand management process.
OR

Explain the brand positioning.

Discuss the internal branding.

3 Explain the planning process of integrated

marketing communication. (IMC)

3  Discuss marketing segmentation and targeting in detail.

4 (a)

(b)

OR

Define sales promotion. Discuss the various sales
promotion tools.
State the trade promotion strategies.

OR

Discuss 1n detail, wireless communication, e-mail

marketing and website marketing.
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